Press Forward Maine Matching Challenge
Organization and application contact
1. Organization legal name
Response: Text Box
2. Publication name(s). We will use the text entered here when publicly announcing the Press Forward Maine Matching Challenge newsroom cohort.
Response: Text Box
3. Website URL(s)
Response: Text Box
4. Mailing address
Response: Text Box
5. Primary application contact first name
Response: Text Box
6. Primary application contact last name
Response: Text Box
7. Primary application contact title
Response: Text Box
8. Primary application contact email
Response: Text Box
9. Primary application contact phone
Response: Text Box
Newsroom eligibility and tax status
10. Can you affirm that your newsroom is one of the following?
· A 501(c)(3) nonprofit news organization;
· A locally owned and operated for-profit newsroom; or
· A public media organization;
And that your newsroom meets all of the following requirements?
· Primarily serves audiences in Maine;
· Publishes original, nonpartisan, non-advocacy public service journalism relevant to its community at least twice a week;
· Has at least one full-time-equivalent journalist based in the community served, which may include multiple part-time staff members, contractors, or contributors;
· Follows the professional and editorial standards of the Society of Professional Journalists; and
· Commits to participating in required training, fundraising, and reporting activities.
Response: Yes/No
11. Newsroom primary distribution channels.
Please describe how you reach your audience.
Response: Text Box
12. Tax Status
Response: Non Profit/For Profit
13. Employer Identification Number / Tax Identification Number
Response: Text Box
Fiscal sponsorship
14. Is your organization fiscally sponsored?
Response: Yes/No
Routing: If yes, moves applicant to next. If no, moves applicant to question 25.
15. For-profit newsrooms can apply with a fiscal sponsor. You can review the fiscal sponsor guidelines on MaineCF's website here: https://www.mainecf.org/apply-for-a-grant/help-for-applicants/fiscal-sponsorship/.
If your outlet meets the fiscal sponsorship guidelines for MaineCF’s competitive grant programs, you must complete the MaineCF Fiscal Sponsorship Agreement Form and email a completed form to pressforward@mainecf.org by December 1, 2026 at 11:59 pm.
Other memorandum of understanding letters or fiscal sponsor forms will not be accepted and will make your application ineligible.
Does your outlet meet the fiscal sponsorship guidelines for MaineCF’s competitive grant programs?
Response: Yes/No
Routing: If yes, moves applicant to next.
If no, moves to question 24.
16. Fiscal sponsor Legal name of Org
Response: Text Box
17. Fiscal sponsor DBA (if there is one)
Response: Text Box
18. Fiscal sponsor EIN
Response: Text Box
19. Fiscal sponsor contact (first and last name)
Response: Text Box
20. Fiscal sponsor contact title
Response: Text Box
21. Fiscal sponsor mailing address
Response: Text Box
22. Fiscal sponsor contact phone
Response: Text Box
23. Email address of fiscal sponsor contact
Response: Text Box
24. We are unable to move forward with your application at this time. If you have questions, please contact pressforward@mainecf.org.
Newsroom operations and community served
25. Annual operating budget
Please enter your organization's total annual operating budget for your most recently completed fiscal year.
Response: Text Box
25. Year your newsroom began publishing
Response: Text Box

26. Staff Size
Please share the number of full-time equivalent staff, part-time staff, and regular contributors or volunteers, in FTEs.
Response: Text Box
27. Please specify the number of journalists you have on staff.
Response: Text Box
28. Geographies served
Please list the geographic area(s) your newsroom covers
Response: Text Box
29. Publication language(s). What languages do you publish in?
Response: Text Box
Audience and fundraising
31. Why do you want to participate in the Press Forward Maine Matching Challenge?
Response: Text Box
32. Describe your audience — demographics, size/reach, engagement. What metrics do you track that are most important to your newsroom?
Response: Text Box
33. How experienced is your newsroom with asking your audience to support your journalism?
1. Brand new/this will be our first time
2. Some experience but still learning
3. Lots of experience
34. In what ways does your audience contribute to your newsroom, currently?
Check all that apply.
1. Subscriptions
2. Memberships
3. Donations
4. Volunteering
5. Other
35. How many individual contributors (of less than $1,000) supported your newsroom last year (2025)?
If you are not sure, please estimate.
Response: Text Box
36. How much $ did you raise from audience contributions last year (2025)?
If you are not sure, please estimate.
Response: Text Box
37. How much do you think your newsroom can raise from your audience in April 2027?
If you are not sure, please estimate.
Response: Text Box
38. How do you plan to ask your audience to support you?
Are there specific communications channels or fundraising strategies you’re hoping to use?
Response: Text Box
Support needs and data sharing
39. If selected for the Matching Challenge, what support will your chapter need most to be successful?
Check all that apply.
1. Fundraising basics
2. Campaign planning support
3. Peer conversations and examples
4. Planning and messaging templates
5. Audience contact list development
6. Other
40. If selected to participate, how would the funds and fundraising training advance your mission?
Response: Text Box

41. Do you agree with this data sharing agreement? If you do not, your application will still be considered.
1. Yes, I agree
2. No, I do not agree
3. I have questions

